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Executive 
Summary

Major US businesses are set to invest *$4.4 
trillion in digital recovery following global 
disruptions.

Pre-pandemic, just over one in three major 
businesses had invested cash on digital 
transformation of any kind. Now, that has risen 
three-fold to 93% as Covid-19 restrictions 
promoted a dramatic surge in investment in 
digital transformation across businesses of all 
kinds.

Major businesses across five economies name 
Covid as the number one threat to reaching 
ambitions.

Major businesses are betting on digital 
business transformation to help them recover 
from major global disruption, beginning with 
the onset of the pandemic. We’re calling this 
process the eRecovery.

90% of businesses have redeployed, refocused, 
reskilled or upskilled their workforces in the 
context of digitization.

90% have also experienced issues related to 
shortages, logistics and cost increases in the 
past year – and 40% of businesses with supply 
chain issues invested in software to tackle the 
issue.

The top four reasons for digital 
transformation are to create efficiencies (23%), 
to increase profitability (21%), to improve 
compliance with regulation (19%) and to cut 
costs (19%).

Digital transformation is being used to 
combat the labor crisis – with one in four 
major businesses digitizing HR processes 
specifically to attract top talent.

93% of businesses have already, or are 
currently, investing in digitizing their finance 
and procurement departments.

87% of our respondents say increased use of 
technology and digital processes has 
improved capacity to trade internationally.

Businesses intending to increase overseas 
trade expect revenue to increase by 22.3% over 
the next five years.

* $4.4 trillion is calculated by multiplying the average investment our respondents 

anticipated spending on digital transformation ($7 million) by the number of 

companies with more than 50 employees as recognized by NAICS Association at 

this link: https://www.naics.com/business-lists/counts-by-company-size. 

https://www.naics.com/business-lists/counts-by-company-size
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Methodology

Opinium conducted market research among 
senior business decision-makers in 1,316 major 
companies. Research took place between 10th 
– 21st December 2021. Research was 
conducted in the USA, UK, France, Germany 
and The Netherlands, with an even 
distribution of respondents of 300+, except in 
The Netherlands, which had 101 respondents 
owing to the smaller size of its business 
community. 

We define major companies as those with 
more than 50 employees. These would 
typically be defined as medium or large sized 
companies by most nations, making up a tiny 
fraction of the total business population in any 
market. However, typically these businesses 
support upwards of 50% of total employment 
and earn an even higher proportion of the 
annual turnover of the business population. 
They are, therefore, critical to economic 
prosperity. 

This report aims to offer an insight into how 
these more complex companies employing 
larger numbers of people are tackling 
extensive disruptions. 

All our respondents had one of the following 
titles: Owner; Partner; Chairman; Chief 
Executive Office; Managing Director; Board 
member; Director or other senior manager or 
director below board level. 

Opinium is the Market Research Society 
Agency of the Year Winner 2021 and was 
Highly Commended in the International 
Research category. 

4
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What is 
eRecovery?

Major companies are betting on digital 
business transformation to help them recover 
from the effects of global disruptions, such as 
the Covid-19 pandemic.

eRecovery is the term we use 
for this process: it’s the use of 
digital tools to improve a 
company’s chances of 
success, particularly in the 
context of significant global 
disruption.

We know eRecovery is being spurred on by 
the pandemic because our respondents 
highlighted Covid as the no.1 threat to hitting 
their performance ambitions. And we know 
it’s an international issue – just 7% of our 
respondents do not trade internationally, and 
most of them point to digital transformation 
helping them to expand overseas.

Some changes are designed to improve the 
customer experience; others to improve back-
office performance. But they all have 
technology and digitization in common – a 
trend massively accelerated by the impact of a 
global pandemic, and now tested by other 
significant world events such as the Russia-
Ukraine conflict. 

The effects of these disruptions have been felt 
internationally, and consistently. They range 
from supply chain issues to availability of 
talent, logistics challenges, stock shortages, 
increased costs, the impact of sanctions and 
much more.

And most larger businesses have already 
made strides to change their fundamental 
business habits to adapt to these impacts. 
More than 90% of those we spoke to have 

redeployed, refocused, reskilled or upskilled 
their workforces in the context of digitization.

So we know that the pandemic was the 
starting point of a realignment internally 
towards digital business.

THE IMPACT OF ERECOVERY

Our findings make clear that digital business is 
the route out of difficulties for most. This 
covers a range of techniques and investments, 
but all have digital business in common and 
all are designed to improve growth prospects.

The pandemic knocked confidence and 
focused minds. With the majority now unsure 
of their short-term growth prospects due to a 
myriad of obstructions, investment in 
eRecovery is seen as the most effective and 
predictable way to influence success. 

Digital business transformation will cut costs, 
improve efficiencies and impact profitability. It 
is also seen as a driver for Human Resources 
departments to tackle the talent crisis. 

9 out of 10
businesses have experienced issues related 
to shortages, logistics and increased costs
in the last year.
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DIGITAL TRANSFORMATION INTEGRAL TO 
ERECOVERY

Our findings show that major businesses are increasing 
investment in digital transformation this year, with spend 
expected to increase at least four-fold in some nations.

The message is clear. Businesses are investing in an 
eRecovery: transforming digitally to improve resilience and 
create trading opportunities amid large scale disruptions. 

.

Migrating assets and 
business functions 

to the cloud

Using software 
and new technology 

to replace manual 
process

E-invoicing

Digital 
receipts

Digitizing finance 
and procurement

Re-training staff to 
digital, data or 
technological

roles

40%
of businesses with supply chain 
issues invested in software to 
tackle the issue

EXAMPLES OF STEPS TAKEN TO DIGITIZE BUSINESS
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eRecovery 
in The United 
States
COVID-19 IS THE NO.1 THREAT TO RECOVERY

This chart highlights why eRecovery is linked to the Covid-19 pandemic. Among many potential 
barriers to success, most businesses in most nations still highlight Covid as the single most 
prevalent threat to their performance. Despite what many view as a positive approach to tackling 
Covid-19, in the US, most businesses still view the virus as the major threat to overcome.

7

Biggest barriers to achieving ambitions in 2022

Covid-19

Recession

Complexity of legacy systems

Supply chain issues

Restrictive regulations

Inability to attract external investment

Lack of talent

Staff turnover

Lack of capital for investments
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60 %
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THE UNITED STATES: % of turnover invested in 2022

Comms Supplier
Management

Accounts
Payable/
Invoicing

HR Contract
Management

Customer 
Relationship 
Management

(CRM)

Manufacturing/
Production

Business 
Processes 

(ERP)

Procurement Document 
Management

6.4

6.2

6.0

5.8

5.6

5.4

5.2

MAJOR US BUSINESSES INVESTED $7M IN DIGITIZATION IN 2021

Larger businesses in the US took digitization extremely seriously last year. Coming out of a major 

lockdown at the beginning of the year, significant investments were made across all areas of 

business. On average, US businesses invested $7million across 10 different areas of business, an 

investment which is higher than the total average investment across the rest of the major 

economies surveyed. In the US, on average the largest capital investments were seen in accounts 

payable, document management and contract management, where technology can help to 

accelerate the transition from design to manufacture and encourage innovation.

US BUSINESSES INVESTING IN THE FUTURE

Major US businesses are consistently investing capital in digital business transformation. This year, 

they will invest 5.7% of annual turnover on the same range of departments and services already 

highlighted as critical to eRecovery.

Average investment in process digitization in 2021

Procurement

Comms

Accounts payable/invoicing

Manufacturing/production

Business processes (ERP)

Supplier management 

HR

Document management contract

Management

Customer relationship management (CRM)

 £-  £1,000,000  £2,000,000  £3,000,000  £4,000,000  £5,000,000  £6,000,000

Netherlands

Germany

UK

US

France
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CYBER SECURITY AND PRIVACY TOP LIST OF PRIORITIES IN THE US

One of the consequences of digital transformation is the proliferation of connected devices and 

systems. As more departments communicate, and more businesses communicate, cyber security 

and protecting privacy becomes increasingly important. Indeed, more respondents in the US 

included privacy as an important factor of digital transformation than process automation, digital 

infrastructure or even data analytics.

60%
of major US businesses said cyber 
security was important in the 
context of digital business

US BUSINESSES BET ON DIGITAL SOLUTIONS TO 
LOGISTICAL PROBLEMS

Of respondents in the US who said they have faced supply 

issues recently; a consistent theme has been how digital 

and data solutions have helped them to overcome 

challenges. 

Organizations are realizing the need to ensure IT system robustness by upgrading their finance 

systems and are turning to procurement and finance teams to optimize operating in models in-

line with new ways of working and to drive growth. 

A lot of organizations who use on-premise systems, which proved challenging with remote 

working, are now looking to move onto the cloud. Buying organizations are also looking to 

assess supplier pandemic governance and risk around delivery more deeply and have back up 

suppliers should current ones be unable to deliver. 
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How US businesses have tackled supply issues

48% 47%

40%

36%
32%

50%

40 %

30 %

20 %

10 %

0 %

Improved or
invested in the

efficiency of
business processes

Hired more
employees

Invested in
software

Used more 
alternative 
suppliers

Improved or 
invested in 

procurement 
data analysis

DISRUPTION STRESSES THE IMPORTANCE OF SUPPLY CHAINS IN THE US

The pandemic demonstrated that organizations wish to gain better visibility and knowledge of 

their supply chains. As well as assessing if a supplier is in risk of going out of business and what 

effect that may have on them, organizations have realized the need to have full visibility of what 

termination clauses are in practice.

Organizations are also increasingly focused on initiatives to support their suppliers with cash 

flow, and more conversations are being had about the benefits of flexible payment options to 

protect cash flow and ensure business continuity.
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Investment in 
eRecovery

Investment in eRecovery has two forms: businesses are 
investing both financial and internal resources as they seek 
to improve resilience and trade through unpredictable 
economic circumstances.

FINANCIAL INVESTMENT

The pandemic has accelerated the pace of this investment: 
pre-pandemic, just over one in three (39%) businesses had 
spent cash on digital transformation. But Covid-19 has been 
a game-changer. In just two years, that rate increased to 
well over half, leaving just 7% of all businesses we surveyed 
yet to invest at all. 

54% of companies that have made any capital investments in digital transformation

39% 54%

No investment Pre-Pandemic During the Pandemic/investing now

7%

7%
of businesses have yet to make 
any capital investments in 
digital technology.
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The Covid-19 pandemic has accelerated many changes in consumer and business habits, chief 
among them being a renewed emphasis on digital communication, purchasing and engagement. 
Investment in digitization is therefore consistent across many business functions. 

4.5%
of turnover is the average 
investment in digitization 
planned for 2022

$634,342
*As of April 21, 2022, Source: OANDA

is the average 
investment in digitization 
over the past 12 months

6%
of businesses invested over
$1.3 million in some form of 
digitization last year

£-

Average investment in digitization in 2021

Procurement 

Comms

Accounts payable/invoicing

Manufacturing/production

Business processes (ERP) 

Supplier management 

HR

Document management contract 

Management

Customer relationship management (CRM)

£100,000

£200,000

£300,000

£400,000

£500,000

£600,000
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RESOURCE INVESTMENT

Internal resources have also been used to make a success of digital transformation. Indeed, across 
all the different examples of digitization, over 90% of our respondents committed internal resources 
to making them happen. 

Broadly speaking, this process has been a success. Of those who have invested in digital business, 
only around one in ten state their investment hasn’t worked well. 

Where were the biggest wins? Of the 10 different processes we asked about, document 
management and communications were deemed to have been the greatest success, with 40% of 
all our respondents saying their investments in those disciplines had worked very well.

IT

41%

Operations/
Manufacturing/

Distribution

25%

HR

24%

Commercial/
Sales/Marketing

23%

Four most popular departments to apply digital change within:

Top 4 reasons for digital transformation:

23% 
To create 

efficiencies

21% 
To increase 
profitability

19% 
To improve 

compliance with 
regulation

19% 
To cut 
costs
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Role of supply chains in 
digital transformation

Major businesses have faced unprecedented challenges during the Covid pandemic and are now 
looking to build resilience and flexibility into their supply chains. 

Supply chains remain a challenge. Supply chain issues came second only to Covid-19 as the single 
biggest barrier to achieving success in the coming year, and was particularly notable in the UK, 
which could point to ongoing post-Brexit issues. Supply chain issues are now further exacerbated 
by the Ukraine-Russia conflict, which is impacting the availability and cost of many raw materials 
found in global supply chains. 

Biggest barriers to achieving performance ambitions next year

I am not sure, 4%

Supply chain issues, 26%

Lack of talent, 24%

Staff turnover, 20%

Poor understanding of digital transformation, 14%

Lack of capital for investments, 15%

Inability to attract external 
investment, 16%

Complexity of 
legacy systems, 18%

Restrictive regulations, 9%

Recession, 22%

Covid-19

Supply chain

Talent/resources Funding

OtherEconomy/regulation

Covid-19, 43%
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0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Germany

Netherlands

France

UK

US

Importance of supply chains and relevant themes to digital transformation

38%

33%

46%

54%

47%

34%

30%

44%

39%

47%

26%

32%

32%

42%

38%

19%

31%

18%

28%

34%

Data analytics Automation of processes Secure supply chains Open trade

A third of our respondents (34%) see “secure supply chains” as an area of importance for 
conducting business digitally, with data analytics and automation of processes also critical. 
Together, these themes will help larger businesses to create more agile and fluid supply chains that 
can more effectively adapt to disruption. 

Digitization plays a crucial role in modern supply chain 
management and there has been huge investment in 
logistics technology globally as companies aim to unblock 
international supply chains. 

From improving operations and distribution efficiency to 
overcoming shipping bottlenecks and product shortages, 
streamlining supply chains and improving how they 
operate has been a major focus for larger organizations. 

Across the nations in our study, there are some differences 
in why digitizing supply chains is important. The table 
below outlines these – for example, the main drivers in The 
Netherlands are regulatory compliance and diversification; 
in the US, it’s profitability and competitive advantage; and 
UK businesses are primarily focused on making efficiencies 
and better controlling spending. 

81%
of major businesses have 
attempted to digitize supplier 
management in the last 12 months. 
Only 10% said it hadn’t worked well.

$566,023
*As of April 21, 2022, Source: OANDA 

average investment
in digital supplier 
management in 2021
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Digital supplier management should offer teams access to the 
right information at the right time. Ideally, procurement, business 
process and finance systems should work hand-in-hand, enabling 
the supply chain to interact fully across teams to exchange 
information with them quickly. Such integration helps businesses 
to spot problems faster and make better decisions.

Reasons for investing in digital supply chain management

US UKNetherlands Germany France

0 % 5 % 10 % 15 % 20 % 25 % 30 %

Increase profitability

Increase turnover

Control spending

Cut costs

Efficiencies

Streamline procurement

Scale up

Diversify/NPD

Understand data/analyse performance

Keep pace with competitors

Create competitive advantage

Attract talent

Reduce risk

Improve compliance
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Tech & talent

Talent could make or break business growth in 2022 as 24% 
of leaders see a lack of talent as one of the biggest barriers 
to achieving performance ambitions in the next financial 
year – putting it in the top three barriers overall along with 
Covid-19 and supply chain issues.

Our study shows just how important internal resources are 
in supporting the digitization process. The global workforce 
has transformed in recent years and much of that 
transformation is being seen in how employees have 
contributed to change.

Digitization is often thought to be a technological 
achievement, but our study makes clear how vital people’s 
power really is to the whole process.

0% 20% 40% 60% 80% 100%

Migrating assets to the cloud

Migrating business functions to the cloud

Using software to replace manual processes

Using new technology to replace manual processes

Paperless trading e.g. e-invoicing

Digitising finance / procurement

Re-training staff to digital, data or tech roles

How have internal resources been used to support digital transformation?

43%

43%

46%

47%

47%

44%

46%

36%

36%

39%

38%

39%

37%

40%

32%

32%

32%

33%

30%

31%

32%

10%

10%

5%

6%

6%

9%

6%

No investment Invested pre pandemic Invested during pandemic Investing now

84%
of major businesses have 
invested in digital HR processes 
in the last 12 months – and a 
further 5% say they have already 
fully digitized their HR divisions 

The data shows how much investment had already taken place in the digital transformation 
agenda. Some 93% of our respondents said they had either already invested or would be continuing 
to invest internal resources into the process. This could be redeploying people or teams; using 
intellectual property to make improvements; or using internal assets to make changes.
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0 %

5 %

10 %

15 %

20 %

25 %

30 %

UK France Germany Netherlands US

19% of workforce likely to be affected by 
automation/digital transformation in next five years

31-40% More than 50%21-30% AverageLess than 5% 5-10% 11-20%

15.3

13.1

14.0
15.5

19.0

And in a sign of just how pressing the talent gap is, one in 
four major businesses is attempting to digitize their HR 
departments specifically to improve their chances of 
attracting top talent. From how they track and engage with 
potential candidates to how talent is assessed and recruited 
and then on-boarded, digital HR processes can make the 
difference and are often integrated with finance functions, 
too.

The very process of digital transformation is causing major 

companies to rethink how they deploy their people. When 

asked whether their staff would need to be refocused, 

redeployed, reskilled or upskilled as a result of digitization, 

91% of respondents agreed this was a likely outcome. Of 

those expecting their workforce to be affected, on average 

15.4% of staff were likely to face change.

1 in 4
major businesses are digitizing 
HR processes specifically to 
attract top talent

47%
of major businesses have 
redeployed teams into different 
areas in the past five years

However, a significant minority – over one in ten businesses – anticipated that digital transformation 

would affect at least 30% of the workforce. At major multinationals, this translates into tens of 

thousands of people likely to be redeployed, refocused, reskilled or upskilled in the coming years. 
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eFinance: the epicenter
of digital transformation

Finance departments have become critical facilitators of 
digital transformation. Some 93% of businesses have 
invested in, or are currently investing in, digitizing their 
finance and procurement departments. Indeed, the 
average spent on a combination of document and contract 
management and accounts payable is a staggering *$1.9m 
in 2021 by major businesses.

Our research also shows that digital transformation within finance often underpins transformation

elsewhere in the business. And this process is closely associated with protecting profit – 37% of

companies investing in digital finance did so to cut costs, control spending and similar outcomes.

*As of April 21, 2022. Source: OANDA

20%
of major businesses expect 
profitability to decrease by more 
than 20% in 2022

And in a sign that some major businesses have invested in a major overhaul of their finance 
functions, around 6% of respondents spent over *$1.3m on digitizing accounts payable alone.

Why? Because the year ahead is being viewed with caution and uncertainty by most. Over half 
our respondents expect both their revenue and profitability to remain flat or decrease in 2022. 

Reasons for investing in digitizing accounts payable

Increase profitability, 9%

Control spending, 9%

Cut costs, 9%

Create efficiencies, 10%

Reduce risk, 8%

Improve compliance, 7%

Streamline procurement, 4%

Keep pace with competitors, 6%

Diversify/develop new products, 6%

Increase turnover, 6%

Understand data/analyse performance, 7%

Create competitive advantage 7%

Scale up, 6%

Attract talent, 6%
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Indeed, the finance function is frequently involved when it 
comes to the implementation of digitized processes. The 
chart below shows how many digitized processes have 
been applied to finance teams.

33% of companies implementing digitized 
processes in their finance department

0 % 5 % 10 % 15 % 20 % 25 % 30 % 35 %

CRM

HR

Manufacturing/production

Supplier managememt

Comms

Procurement

Business processes (ERP)

Contract mgmt

Document management

Accounts payable
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International trade and 
prospects for growth

For many companies, eRecovery will heavily focus on using 
technology, data and other digital solutions to protect the 
bottom line. Efficiency savings, streamlining and cost 
cutting will be watch words for the majority. 

That said, there is another side to eRecovery, a more positive 
and expansive perspective. Our research identifies a clear 
segment of the business community anticipating very 
positive growth in 2022. These businesses have already 
invested heavily in digital transformation, are continuing to 
invest in digitizing processes, and have plans to expand 
operations into new markets. Our study reveals the true 
extent of major businesses’ ambitions this year. 
On average, three quarters have designs on expansion 
overseas. 

21%
of major businesses expect 
profits to increase by at least 
5% in 2022

Key to this optimism is digital trade. Almost all our respondents (87%) told us that their increased 
use of technology and digital processes had improved their capacity to trade internationally. A very 
healthy minority – around one in three – said digital transformation had helped their international 
expansion a great deal. 

Several sectors are getting in on this act. It is not just the preserve of IT and tech companies whose 
capacity to do business across borders is natural. Sectors including transport, food & drink, financial 
services, construction and agriculture have all demonstrated an above-average appetite for 
international expansion. 

90% of major US businesses looking to expand operations or open 
up new trade opportunities overseas in the next 5 years

Yes No

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

US UK France Netherlands Germany
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50% of major US businesses intending to expand overseas in the next 5 years, by 
sector

Yes No

0 % 20 % 40 % 60 % 80 % 100 %

Agriculture

Construction

Hospitality & leisure

Financial services/ banking

Food & drink

Healthcare

IT / Computing

Manufacturing

Professional services

Real estate

Retail and franchising

Technology

Transport

Internationalism is closely linked to revenue growth. On average, those intending to increase 
overseas trade expect revenue to increase by 22.3% over a five year period. This rate of growth is 
consistent with short-term expectations for 2022, suggesting many now feel they are well placed 
for a concerted period of growth fed by digital transformation and new markets. 
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US UK France Germany Netherlands

Western
Europe

23 % 39 % 33 % 39 % 39 %

Americas 47 % 12 % 15 % 10 % 13 %

Central &
Eastern Europe 12 % 19 % 21 % 28 % 31 %

Middle
East

9 % 11 % 7 % 7 % 7 %

Asia 2 % 11 % 12 % 9 % 4 %

Africa 2 % 4 % 10 % 5 % 4 %

WESTERN 
EUROPE

CENTRAL & 
EASTERN 
EUROPE

ASIA
MIDDLE 

EAST

AFRICA

AMERICAS

DIGITAL TRADE CORRIDORS

Where will major businesses be seeking to trade internationally?
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Case study: 
eRecovery in action

UNIVERSITY NAVIGATES COVID 
CHALLENGES AND SUPPORTS ‘SUSSEX 
25’ WITH TRANSFORMED DIGITAL 
CAPABILITIES.

The University of Sussex, a leading research-
intensive university in the UK, has streamlined 
operations as part of launching a strategic 
plan after improving its processes and 
technology. 

As part of its Commercial Improvement 
Project, the University recognized that a 
holistic approach to digitalization across 
supplier management and P2P activities was 
necessary to bring increased efficiency and 
effectiveness to its business processes and 
ensure their resilience in the context of 
business continuity. Therefore, the University 
upgraded its Proactis resources to streamline 
and automate supplier relationship 
management, contract management and 
eProcurement processes, and used the 
Proactis Invoice Capture function to digitize its 
invoicing processes through an automated 
system, meaning suppliers are paid instantly.

The recent challenges of the pandemic have 
put a spotlight on new sourcing and invoicing 
requirements needed to cater to staff and 
students from over 100 countries, and the 
University was at a distinct advantage having 
the digital infrastructure in place that was not 
only agile enough to cope with the changing 
circumstances, but one that would help it 
thrive as things went back to normal.

These improvements enabled the 
Procurement and Commercial Services team 
to be able to proactively support the 
University’s new strategic plan, Sussex 2025, 
which will focus on improvements and 
expansion across the University. Part of this 
strategy is significant investment, including 
the building of new student accommodation, 
reinvigorating the campus, overhauling the IT 
network, digitising Human Resources, and 

introducing a new student record system. 
Sussex 2025 is an ambitious plan, but thanks 
to the robustness of newly introduced 
processes, enhanced technology, and access 
to key intelligence, the University has been 
able to position itself to achieve its objectives.

Ian McKee, Assistant Director of Finance at the 
University, said: “When the pandemic brought 
fundamental change to where and how we 
had to conduct our day-to-day activity, we did 
not want to get absorbed by working out how 
to ‘get by’ on our BAU activity. Instead, we 
aimed to get ahead of the technological curve, 
not only in our sector, but also the wider 
economy. As a global organization, we need to 
access everything, in the same place, from 
anywhere. Proactis’ solutions allowed us to do 
just that, moving to working remotely with 
negligible disruption to our operational 
activity from day 1, putting us in a strong 
position to kick off a major capital investment 
program, despite ongoing challenges posed 
by the pandemic.

"Through Proactis’ solutions we were able to 
easily source and purchase equipment for 
staff, students, and suppliers, maintain our 
support to users and nurturing our supplier 
relationships. Without this digital 
infrastructure in place, we would not have 
been able to successfully implement these 
processes, which would have had a knock-on 
effect on our ability to support the planned 
Sussex 2025 launch. We are now in a far better 
place to move forward and capitalize on 
opportunities without worrying about supply 
chain issues.”

Sussex 2025 outlines the University's vision for 
the future and will guide the institution to 
2025 and beyond. The framework enables the 
University's schools and professional services 
to develop their own strategies and 
operational plans to contribute to the 
University’s goals and priorities.
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Conclusion

Our survey shows just how important digital 
transformation is in major business 
strategies to bounce back from global 
disruptions.

It’s why we’ve named this phase of digital 
transformation the eRecovery.

Major businesses are investing capital and 
internal resource in digital transformation to 
protect against disruption, improve efficiency, 
solve supply chain issues and combat labor
shortages. 

Supply chains remain an unpredictable and 
crucial part of business, and the benefits of 
digitizing supply is seen by many major 
businesses as a means to strengthening 
against breaks in the supply chain. 

Our research also shows that it is no longer a 
choice between human talent and 
technology. Both must work together, to the 
best of human and technological ability, for 
businesses to thrive. Talent and technology 
will benefit from businesses remaining 
committed to digital investment, bringing 
benefits to finance and procurement 
departments, which often extend to other 
functions. 

The departments that will underpin business 
recovery, finance and procurement, are now 
digital. No matter what part of a business is 
digitalized, finance is set to see an impact.

At Proactis, we are firm believers that the 
ripple effects of digital transformation are an 
integral part of realizing the full benefits of the 
eRecovery. 

While the majority of major businesses do not 
feel optimistic, there is a sense of positivity 
about international trade as a growth 
opportunity. Granted investment isn’t the only 
option, but the eRecovery is a longer-term 
means to expanding business into new 
markets and reaping the rewards on the 
bottom line. 

The eRecovery will not always feel simple to 
implement. Financial investment is key but 
what is crucial is that businesses match that 
investment with the internal resource to make 
that transformation worthwhile. The good 
news is that for nine in ten businesses, this is 
taking place successfully. 

No matter the investment required, major 
businesses are betting on an eRecovery. If 
done effectively, we’ll see more efficient, 
resilient businesses with seeds sewn for 
international growth. 

MICHAEL ERELI
US MANAGING DIRECTOR, Proactis
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Contact

Visit: Proactis.com

Email: info@proactis.com

Call: +1 (757) 283-979

http://www.proactis.com/

